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The third edition of the Thailand Yacht 

Show was staged in February 2018, once 

again in partnership with the Government 

of Thailand, and it is my pleasure as well as 

my duty to thank the Ministry of Tourism 

and Sports and the Tourism Authority of 

Thailand for the tremendous enthusiasm, 

effort and support they have been putting 

into this project over the past three years.  I 

hope and trust the partnership will continue 

for the next three years, too, so that we can 

all start to get a return on our investment 

and all the hard work to date. And the 

potential return on investment for Thailand 

is very important indeed.

The Thailand Yacht Show is not just a lifestyle 

exhibition – it’s a marketing platform for an 

important long-term plan to develop high-

value yacht tourism in Thailand. This is a 

project that, if we get the regulation changes 

that we have been trying to get for the past 

three years, could be bringing hundreds of 

millions of dollars into local Thai businesses 

and communities. It could also be bringing 

tens of millions of dollars in VAT coming into 

the government’s coffers from superyacht 

charter fees, provisions and services, within 

the next few years.

The Thailand Yacht Show was created to 

drive the government’s initiative to make 

Thailand the principal hub for yachting 

in Asia. Thailand is the natural yachting 

destination capital of this region where 

people from all over the world would love 

to bring their boats and discover these 

beautiful waters and amazing seascapes. 

With its world-famously warm hospitality, 

excellent leisure marine infrastructure 

and world-class luxury tourism offering, 

Thailand can and should establish itself as 

the place in Asia where everybody comes to 

get out on the water and enjoy life at sea. 

Our goal is to make Thailand a new preferred 

winter destination for the global superyacht 

fleet. There are around 5,000 crewed yachts 

over 30m long in the world, and nearly all 

of them are based in the Mediterranean in 

the summer. Around 1,500 leave for warmer 

climes for the winter. But most years, less 

than 50 of them visit Thailand, and when 

they get here, very few of them stay, because 

at the moment they cannot charter in Thai 

waters. Superyachts won’t go anywhere for 

very long if they can’t charter, because they 

need to offset some of the massive costs 

that it takes to run the boat. And we want 

them to charter, because that brings in even 

more very high-spending tourists – 12 per 

yacht per week. That could mean 25,000 

HNW visitors a year in just a few years, all of 

whom will also fall in love with Thailand and 

want to keep coming back. 

It is a well-known fact that yachting 

tourists spend far more than any other 

tourism sector in the world. Superyachts 

themselves spend millions of dollars a year 

just on running expenses, so we we must 

keep going until we can change or adapt 

the regulations that prevent these yachts 

from coming here and staying.  Within two 

or three years we could be getting at least 

200 of them basing themselves in Thailand 

for the winter – which would mean hundreds 

of millions of dollars of foreign income 

being re-distributed to the Thai people. 

And quite apart from the cash injection 

into the local economy - from which all the 

local shopkeepers, suppliers and service 

providers will benefit - the development 

of the yachting industry in Thailand will 

create jobs, drive improvements in local 

infrastructure, and attract a great deal of 

inward investment over time. 

An international Yacht Show like this 

is not just a four-day festival – it’s the 

annual meeting place of yachting industry 

professionals, local marine businesses, and 

potential customers from all over Asia. As 

we build up the show over the next few years, 

we build up the show over the next few years, 

many of the visitors will be experienced 

yachting tourists from the West, but I hope 

there will also be an increasingly significant 

number of affluent, lifestyle-hungry 

travellers from around Asia - most of whom 

will have never been on a yacht. But with 

charter yachts soon available, the product 

will be available on their doorstep instead 

of on the other side of the world, so they 

will want to come to Thailand and try it out 

– and thus a new generation of boaters will 

be born.

The first three editions of the Show were 

generally a great success, and we need to 

build on that success over the next few 

years to develop an experiential event of 

truly international standing. The Thailand 

Yacht Show rightly focuses on superyachts 

and charter holidays, but also on all aspects 

of the boating industry – stand-up paddle 

boards and single-handed sailboats, jet-

skis and sport-fishers, day cruisers and 

luxury yachts – there was something for 

everyone and every budget at TYS 2018. We 

also had a focus on ecology and sustainable 

mobility – electric powered boats, and cars 

too, presented by our other sponsoring 

partners Torqeedo and BMW. Our thanks go 

out to these two wonderful new sponsors 

from Germany too – I sincerely hope we can 

extend this partnership to our Singapore 

show and to other future events we are 

planning around the region. 

Visitors to TYS 2018 saw some of the best-

known yachting, boating and luxury brands 

– including some of the biggest superyachts 

on the market - and even had a chance to 

try some of them out. In the unique venue 

of Ao Po Grand Marina, with its direct 

access into Phang Nga Bay, potential buyers 

and charterers were actually able to step 

on board and head out for a sea trial. Our 

floating VIP Lounge, a big luxury catamaran 

with room for 100 passengers, hosted a 

morning cruises around some of the many 

islands in the bay, so people were able to 

enjoy a fun trip out on the water even before 

the show started each day.

The “Try-it-and-See” Demonstration Platform 

was a great success again too, with visitors 

able to test some of the many on-water 

activities that we had on display – Flyboards, 

Seadoos, sailing boats and paddle-boards – 

even a new floating bicycle.  

Ao Po Grand Marina is a venue that in my 

experience is pretty unique. Not only does 

it have the amazing backdrop of Phang Nga 

Bay, it is also able to accommodate up to 60 

superyachts and megayachts, as well as any 

number of smaller yachts and boats - any 

and all of which have direct access into the 

bay in the middle of the show. We also thank 

the owners, the management and all the 

staff for having put up with the undoubted 

nuisance of hosting this important event for 

Thailand for the past 3 years.

I hope everybody involved with the show 

had a successful and enjoyable experience, 

and will continue to support our efforts 

to help bring yachting tourists to enjoy 

Thailand from the sea, and all the economic 

benefits the yachting industry offers for this 

beautiful country.

Best wishes

Andy Treadwell

CEO and Co-founder

A MESSAGE FROM THE CEO

“The Thailand 
Yacht Show 
was created 
to drive the 
government’s 
initiative 
to make 
Thailand the 
principal hub 
for yachting 
in Asia”
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The Ministry of Tourism and Sports has a vision for Thailand to be one of the most diverse 

and alluring high quality tourism destinations in the world. A key element in that vision is 

to utilise our natural maritime assets to lure international yachting and boating tourists to 

our beautiful cruising shores, make them feel welcomed, which would encourage them to 

return year after year.

Our support of the Thailand Yacht Show goes well beyond this four-day event. It is part of an 

extensive strategy to broaden our tourism products and services, attract inward investment 

to build and develop marine leisure infrastructure, and ultimately, create jobs for Thai 

people. TYS provides a focal point for this strategy and facilitates communication between 

the market, the industry and our officers.

The Ministry of Tourism and Sports is committed to positioning Thailand as a preferred 

destination for the global fleet of superyachts. To that end, we continue to work with the 

TYS team and key industry players to devise cohesive regulations and promote Thailand as 

a natural and functional hub for the yacht tourism industry in Asia.

I hope everyone, visitors, exhibitors and partners alike, enjoyed the show, and that through 

its continued promotion many more people will be inspired to discover Amazing Thailand 

by Yacht.

Mr Weerasak Kowsurat

Minister of Tourism and Sports

A MESSAGE FROM THE 
MINISTER OF TOURISM 
AND SPORTS

“It is part of 
an extensive 
strategy 
to broaden 
our tourism 
products 
and services, 
attract inward 
investment”
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INTRODUCTION TO THE 
THAILAND YACHT SHOW
An enviable, yet easily accessible and immediately available, fleet of 

superyachts, sailing yachts, powerboats and smaller craft gathered 

together under the blue skies of Phang Nga Bay to witness a series of 

action-packed days that comprised the third edition of the Thailand 

Yacht Show. Over four sunny days in the Ao Po Grand Marina, TYS 

entertained over 4,000 visitors, with many flying in from across the 

globe to experience what has come to be the premier experiential 

yachting event in Asia.

During the course of the show, guests were treated to a whole 

range of action and entertainment, including an opportunity to get 

‘hands on’ experience of boats and yachts on trial, demonstrations 

of the best in marine leisure toys, and of course a continuous 

stream of glamorous parties in the evenings. TYS 2018 was truly an 

immersive experience for all who attended, with both newcomers 

and seasoned aficionados alike leaving the show with a taste of 

what the Asian Yachting Industry has to offer.

This years’ show saw Ao Po Grand Marina at full capacity with an 

impressive show fleet of nearly 50 yachts on display for both sale 

and charter. Leading brands Feretti, Feadship, Perini Navi, Princess, 

Sunreef, and Sunseeker all had major displays, amongst many others. 

The largest presence however may just have been the Cassens-Werf 

built ‘Lauren L’ which, at 90m, is the biggest yacht ever to be exhibited 

at any show in Asia. Making up the remainder of our 15 strong fleet of 

superyachts were boats built by Feadship, Perini Navi and Custom Line, 

to name but a few.
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Sustainable mobility and some of the latest 

technological developments focused on mindful 

conservation at sea was also part of the show at TYS 

2018, with electric boats and cars presented to a highly 

appreciative audience – including the show’s Guest 

of Honour, Minister of Tourism and Sports Weerasak 

Kowsurat - by sponsoring partners Torqeedo and BMW.

Aside from viewing and trying out the range of yachts, 

boats and other watercraft on display, visitors enjoyed 

the panoramic views of this UNESCO World Heritage 

site from the floating VIP lounge. They were also 

entertained with Thai cooking demonstrations, sunset 

cocktails and full moon yoga, as well as wine tasting led 

by our resident sommelier – and a “pop-up” local street 

food market to complete the authentic atmosphere. 

The social itinerary at TYS truly captured the Yachting 

lifestyle; from the elegant private parties to the twice-

daily bay cruises from the marina, all rounded off with 

cocktails on board the aptly named luxury catamaran 

‘Hype’ and the charter yacht ‘Illuzion’. With the evenings 

often as spectacular as the days the party never stopped!

“Some of the latest 
technological 
developments 
focused on mindful 
conservation at sea 
was also part of the 
show at TYS 2018”
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4,700+ REGISTED 
PARTICIPANTS

TYS 2018
KEY FACTS & FIGURES

VISITORS (%) EXHIBITORS (%)

ON WATER & ON LAND EXHIBITION

15
SUPERYACHTS

75+
BRANDS ON SHOW

7,651SQM
ON LAND & ON WATER

EXHIBITION SPACE

YACHTS, BOATS &
 WATERCRAFT ON DISPLAY

63

1,000+
METRES OF YACHTS 

ON DISPLAY

VISITORS

GEOGRAPHICAL BREAKDOWN OF VISITORS & EXHIBITORS

REST OF
WORLD

AMERICAS

2

3

17 4
16 21

REST OF ASIA PACIFIC

THAILAND

62 75
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Show Spread

“An enviable, yet easily 
accessible and immediately 
available, fleet of superyachts...”
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THE 
YACHTS
The third edition of the Thailand Yacht Show 

(TYS) was held at Ao Po Grand Marina on 

the shores of UNESCO World Heritage listed, 

Phang Nga Bay. As one of the largest and 

most recently developed marinas in Phuket, 

Ao Po Grand Marina has the capacity to 

welcome superyachts over 100 metres long as 

effortlessly as 12-metre catamarans.

As the premiere yachting event in Asia, TYS is 

an event where visitors can begin their yachting 

lifestyle by getting hands-on exposure to the 

nearly 50 vessels on display, ranging from 90 

metres to 7 metres in length.

With a key focus on charter, visitors from 

around the region flocked to the marina to see 

some of the latest, largest, most glamorous 

and most impressive superyachts and luxury 

boats for sale as well as charter. There were 

sailing yachts, motor vessels, catamarans and 

superyachts catering to every taste and budget.
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Built by renowned Dutch yacht builder, 

Feadship, this 60-metre motor yacht was 

presented at TYS 2018 by brokerage giant, 

Fraser. The classic superyacht was promoted 

for charter or for sale, appealing to those 

looking for an exquisite and timeless yacht. 

She has accommodation for 12 guests in six 

staterooms plus ample interior and exterior 

space for relaxing and entertaining. Her 

wine cellar is as enviable as the range of 

toys, tenders and water sport equipment on 

board.

M/Y PARAFFIN
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Presented for the first time at the Thailand 

Yacht Show by Lee Marine who originally 

sold the yacht and project managed her 

build, M/Y Happy Days was offered for sale. 

Having spent a full life in Phuket and Asia as 

a private yacht, Lee Marine chose TYS to find 

her new owner. She was very popular as the 

yacht is from Ferretti’s Custom Line range – 

a powerful boat with a top speed of 28 knots, 

boasting all the trimmings. It is the perfect 

yacht for discovering the Andaman Sea.

The largest yacht on display at TYS 2018, M/Y Lauren L was presented by Triton Fleet for exclusive charter in Asia 

in winter. Capable of accommodating forty guests in twenty stylish staterooms, this majestic 90-meter superyacht 

received great attention at the event. Visitors appreciated the yacht’s company of no less than 45 experienced crew, 

available to attend to every need and desire, four expansive decks to take in the sun, and four luxury tenders for 

discovering the bays of the Andaman Sea.

M/Y 
HAPPY DAYS

M/Y LAUREN
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M/Y Dolce Vita also made her first 

appearance at the Thailand Yacht Show in 

2018. This hardtop performance sports yacht 

was launched in 2016 by Numarine. Her sleek, 

modern and European design caught the eye 

of many prospective new owners who were 

equally drawn to her powerful 30- knot top 

speed. Asia Marine is presenting M/Y Dolce 

Vita for sale at the Show.

The ITAC 54, designed by world renowned 

Italian  naval architect Ricardo Bulgarelli, 

made its world debut at the 2018 TYS. 

Presented by Multihull Solutions, it 

boasts the features and performance 

of a 70ft monohull along with the 

easy maneuverability associated with 

catamarans. Offering the finest in luxury 

appointments and finishes at a price which 

challenges that of most similar catamaran 

models, the ITAC 54 combines impressive 

power with economical range.

M/Y DOLCE VITA
CATAMARAN 
ITAC 54
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Amongst the fleet of 15 super-yachts at TYS 2018, the 40m custom 

La Numero Uno really stood out from the crowd. Built in 1983 by 

Perini Navi – the famous yard’s very first yacht, hence her new name 

- and refitted in 2017, she is one of the most luxurious sailing yachts 

on display at the show. La Numero Uno offers accommodation for 

up to 14 guests in 5 staterooms, all of which feature timeless styling 

and beautiful furnishings throughout. La Numero Uno is available 

for charter through Phuket-based broker Asia Marine.

S/Y LA NUMERO UNO
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* After 9 years of use, the batteries will still have 80% of 

original capacity, even if used on a daily basis.
Torqeedo Asia Paci� c Ltd – Bangkok – Thailand – david.hunter@torqeedo.com

The complete solution for 
powerful electric propulsion

Deep Blue

 The � rst high-performance electric 
drive system from serial production

 Standards-compliant, fully integrated 
complete system

 Best performance

 Maximum convenience

 Industry-standard professional safety

 9-year limited warranty on battery capacity

 Available as outboard, inboard or saildrive

BMW i3 battery
Latest battery technology of the BMW i3 series: 
high energy density, long service life, robust and built 
with the highest quality and safety standards.
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Set up for adventure chartering In The Wind is an 18m sailing 

catamaran presented by Northrop and Johnson. Built by Sunreef 

Yachts who have created some of the best catamarans on the 

market, In The Wind is meticulously designed so as to make the 

most of the space available with the end result resembling that 

of a much larger vessel. Along side the obvious advantages of this 

type of vessel clients also have access to dive equipment, stand up 

paddle boards, and various other waters sport options.

is 22 metres in length and attended the 

Thailand Yacht Show for the first time in 

2018. Built by Cantiere Navale Tormene, 

she is a classic yacht for those looking to 

join in the excitement of hauling the lines 

and hoisting the sails themselves. Like La 

Numero Uno, Cocal is a well-known and 

highly-regarded charter yacht in South East 

Asia.S/Y IN THE WIND

S/Y COCAL 
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Specialty Fabrics and Accessories
info@bvzasia.com www.bvz.com
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KEY 
ACTIVITIES

The Thailand Yacht Show (TYS) was not about seeing. It 

was about trying and doing. Visitors experienced first-hand 

the yachting lifestyle and its many benefits. Over the four 

days of the Show, there were activities on land and water 

which allowed visitors of all ages to (sometimes literally!) 

immerse themselves. Here are a few highlights from the 

Social Calendar...
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HYPE’D UP TRY BEFORE YOU BUY
Each day of the Thailand Yacht Show started 

with a cruise around Phang Nga Bay on board 

the luxury catamaran HYPE. Heading out 

each morning, guests took in the panoramic 

views of Phuket whilst enjoying a refreshing 

swim and delectable canapés. It was the 

perfect initiation into yachting in Thailand 

and a great way to start the day.

The Thailand Yacht Show has pioneered the Demonstration 

Platform. Located at the centre of the marina, it was critical to the 

‘try-it-and-see’ ethos as visitors were able to play with some of 

the latest innovative toys and water sports equipment. Stand-Up 

paddle boards and Seadoos were available to try, while professionals 

gave demonstrations on Jet Blade and Jet Surf equipment. Some 

visitors simply floated on SooSantai bean bags or tried out the 

latest, coolest water craze, the Schiller water bike.
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Purchasing or chartering a yacht is a big 

decision and certainly one more easily 

made when show- goers have the chance to 

appreciate a product for themselves. TYS’s 

exhibitors welcomed guests to join specially-

curated cruises onboard selected yachts and 

boats on display. It was a personalised way 

to enjoy the fun and exhilaration of yachting. 

Departing from the Demonstration Platform 

each day, it was one of the most popular 

features of the Show

Yachting is a family activity and the youngest 

members were able to partake in TYS by 

joining the Kids Club. Organised from Friday 

to Sunday, the youngest of yachtsmen were 

entertained whilst their parents were free to 

roam the Show discovering all that yachting 

has to offer.

SEA TRIALS

CHILD’S PLAY
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With the hectic lives we all lead, it’s important to remember to 

reflect and recharge, and for some, solitude was found at the Full 

Moon Yoga sessions on the Saturday and Sunday of TYS. Held on 

the decks of a stunning 40m sailing yacht, with the shimmering 

limestone cliffs of Phang Nga Bay in the distance, this was truly a 

highlight of the show for the select group that joined.

Great boating experiences include sumptuous food and wine and so 

does Thailand. To complete the yachting experience, the Thailand 

Yacht Show hosted Thai cooking classes, “night markets, sommelier-

led wine tasting and chef demonstrations. All the activities were 

designed to put yachting in a context of a fun lifestyle and family-

focused relaxation.

This is just a sample of what was on offer to visitors at the Thailand 

Yacht Show. The social calendar was planned to offer something 

to every visitor and was successful in doing so. Each activity added 

something to the discovery of yachting in Asia.

ZEN INSIDE AND OUT GASTRONOMY
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Yachting is the ultimate social adventure and a yacht 

show wouldn’t be a yacht show without a party or two. 

HYPE held a boat party each night of the Show and 

D’Deck Bar, sponsored by Sunbrella, celebrated yachting 

with live DJ sets and sunset cocktails. VIPs were hosted 

at exclusive yacht parties and on dinner cruises. It made 

for an electric and glamorous atmosphere.

BOAT PARTIES AND 
SUNSET COCKTAILS 
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EXHIBITOR
TESTIMONIALS

“Overall it’s been a huge success. The show has been 
good for us commercially, it was well-executed, has 
huge potential, and we are proud to be supporting 
sponsors. The interest people have had in our new 

technology is phenomenal.” 

David Hunter, Torqeedo Asia Pacific

“The whole show I believe was a success. The 
surroundings, the public, everything worked really 

well this year. There was a lot of interest in our 
electric engines and the show in general. To sum up 

the Show in one word: Successful!”

Hans Martin, Cholamark Boat Co

 “If I had to describe the show in one word, it would be 
‘SPECTACULAR!’. I recommend similar businesses to 

join this event—it’s great fun!”

Mohamed Younis,, Illuzion Group

“The Show enabled us to meet a broad cross section 
of different industry leaders and professional people, 
as well as some interesting potential customers. We 
really need this tax situation to be sorted out and the 

charter license to come to fruition now!”

Mick Cotter, Yacht Services Thailand

“Without a doubt the Thailand Yacht Show is the 
most important marine event in Thailand for us now, 
and we don’t see the need for any other boat shows 

going forwards. The event’s timing allows us to 
organise VIP and customer sea trials in the morning 
and even during the show itself. This is an excellent 
way to showcase the marine lifestyle we are selling, 

while opening up to the public in the afternoon       
and evening.”

Vrit Yongsakul, Boat Lagoon Yachting

“In all the 200 plus boat shows I have attended over 
the past 30 years or so, this has easily been one of 

the best, especially in terms of return on investment. 
We are fully committed to supporting this show and 

its sister show in Singapore—these are the most 
important events for us in this upcoming market.” 

Mark Elkington, Multihull Solutions

“The vision of the organisers for the Thailand Yacht 
Show and the way to develop the market here is very 
much in sync with our own, so we are fully behind it. 
We see TYS becoming the major large yacht show in 
the region, and we will be fully supporting the event 

going forward.”

Joshua Lee, Lee Marine

“The Thailand Yacht Show is a very important show for 
us. It’s very well organized and it’t a big event!.”

Kit Chotithamaporn, 

Leopard Catamarans - Asia
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EXHIBITORS
THE 2018 TYS
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BUILDERYACHT BROKER LOA(M) BERTH NO.

FEADSHIP

RODRIGUEZ YACHTS

PERINI NAVI

SUNSEEKER

CUSTOM

MOONEN

CUSTOM LINE

MAIORA

NUMARINE

PRINCESS YACHTS

MONTE CARLO YACHTS

PRINCESS YACHTS

FERRETTI

FERRETTI

SPLO

TORMENE

OCEAN VOYAGER

PORSIUS

PRINCESS

AZIMUT

SUNSEEKER

PRINCESS YACHTS

SUNREEF YACHTS

PRINCESS YACHTS

PRINCESS YACHTS

ITAC MARINE

MERIDIAN

AZIMUT

CHOLAMARK

PRINCESS

PRINCESS

FOUNTAIN PAJOT

PRINCESS

CRUISER

HYS NAVAL

GLASTRON

WELCRAFT

HIGHFIELD

LAUREN L

PARAFFIN

LATITUDE

OCEAN EMERALD

LA NUMERO UNO

CYGNUS MONTANUS

TANVAS

PHATSARA

AZUL A

HAPPY DAYS

AVELINE

DOLCE VITA

SAVAGE

MOANA

PRINCESS 88

FERRETTI 850

ILLUZION CRUISES

BAND OF GYPSIES

CHOWA

COCAL

HYPE LUXURY BOAT CLUB

MINICO

PRINCESS 75MY

AZIMUT 68

GRACE

PRINCESS 66

INSPIRATION III

IN THE WIND

PRINCESS 62

PRINCESS 60

ITAC 54

MERIDIAN 55

AZIMUT 43

ATARI VI

CHOLAMARK

HARD RESET

PRINCESS 42

YES

V39

CRUISER 37

PICNIC BASKET

GLASTRON 230

WELCRAFT 23

HIGHFIELD

TITAN

FRASER YACHTS

YACHT SERVICES THAILAND

SUNSEEKER THAILAND

LEE MARINE

ASIA YACHT AGENCY

LEE MARINE

LEE MARINE

ASIA MARINE

BOAT LAGOON YACHTING

BOAT LAGOON YACHTING

LEE MARINE

LEE MARINE

BOAT LAGOON YACHTING

MGC

SUNSEEKER THAILAND

BOAT LAGOON YACHTING

NORTHROP & JOHNSON

BOAT LAGOON YACHTING

BOAT LAGOON YACHTING

MULTIHULL SOLUTIONS

SG BOATING

MGC

LEE MARINE

BOAT LAGOON YACHTING

ASIA MARINE

MULTIHULL SOLUTIONS

BOAT LAGOON YACHTING

CRUISER 

INTERNATIONAL BOATING LIFESTYLE

ASIA MARINE

CHOLAMARK

YACHTS ON SHOW
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SUPPORTING
PARTNERS

MEDIA
PARTNERS

THE 2018 TYS THE 2018 TYS
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MARKETING & PR
MARKEKTING

EDITION 3 vs EDITION 2

TOTAL PR VALUE

ARTICLES
PUBLISHED BY INTERNATIONAL,

REGIONAL & LOCAL MEDIA

MEDIA PARTNERSBROADCAST MEDIA 
FEATURES

8420 20+

GROWTH

TYS FIRST EDITION TYS SECOND EDITION TYS THIRD EDITION

GROWTH REACH

PR VALUE 
INCREASE IN 
LAST EDITION

390%

USD 2.96M
THB 92.2M

USD 3.9M
THB 121.5M

USD 4.4M
THB 137.1M

463%

+25%

189M
ACROSS 
FACEBOOK 
FOLLOWING

ACROSS 
INSTAGRAM 
FOLLOWING

BROADCAST (36%)

SOCIAL MEDIA (8%)

ONLINE (42%)

PRINT (15%)

ACROSS PR 
& SOCIAL MEDIA 
CAMPAIGN
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MARKETING 
COLLATERALS

REGISTER NOW FOR YOUR 

VIP TICKET

PE
R

SO
N

A
L 

IN
V

IT
A

TI
O

N

SHOW INVITES

BILLBOARD 
ADVERTISING

DEDCIATED 
TYS WEBSITE

TYS BADGES

OFFICIAL
SHOW GUIDE

BANNER 
ADVERTISING
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MARKETING 
MEDIA & PRESS

KRUNGTHEP TURAKIJ NEWSPAPER

THE NATION NEWSPAPER

BANGKOK POST

THAILAND TATLER

TRAVEL COMMUNICATION

PRESTIGE MAGAZINE

HELLO  MAGAZINE

HARPER’S BAZAAR MAGAZINE

TIMES OF NEWS

NBT PHUKET

 MCOT

CH 3 THAILAND

NATION TV

ONLINE

BROADCAST

MAGAZINE

NEWSPAPER
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LIVE THE LIFE
12–15 APRIL 2018
ONE°15 MARINA SENTOSA COVE

S INGAPORE

EVENT ORGANISER VENUE HOSTSCAPTAIN’S LOUNGE
PARTNER

OFFICIAL HOTELSUPPORTED BY HELD INPRIVATE AVIATION 
PARTNER

Sunbrella
® is a registered tradem

ark of G
len Raven, Inc.

FADE PROOF  /   EASY CARE  /   BLEACH CLEANABLE  

SUNBRELL A .COM


